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About
Independent
Sector

Independent Sector is the national
membership organization that connects,
strengthens, and advocates for
nonprofits and philanthropies.

We believe a healthy, equitable, and
trusted charitable sector helps all people
in the United States thrive. Therefore, it is
critical that we regularly assess public
trust in nonprofits and philanthropy. This
report shares our latest findings.

We would like to thank Edelman Data and
Intelligence for their ongoing partnership
in the development of this report.

- Edelman
i DXi
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TRUST METRICS VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

INTRODUCTION

Public trust is the currency

of the nonprofit sector.

Without the public’s trust, everything we
do to advance our collective missions
becomes harder, if not impossible.

Trust is what makes it possible for us to
partner with local communities to do the
hard work of systemic change. Our trusted
voices as advocates for our missions help
drive policy change. Our trusted status
makes us an essential partner to
government and industry. Trust is vital in
the recruitment of volunteers and in the
sector’s work to bridge across difference
in a divided America. And, without trust,
raising the resources we need to do our
work becomes infinitely harder.

HIGH NET WORTH INDIVIDUALS

GOVERNMENT & THE NONPROFIT SECTOR

For each of the last six years, Independent
Sector has partnered with Edelman Data
and Intelligence to survey the American
public, exploring the nuances of trust in
American nonprofit and philanthropic
organizations. These are the largest
nationally representative surveys of their
kind, surveying over 3,000 adults. We also
conduct online focus groups to provide
richer context for our findings. Given the
outsized importance of trust to our sector,
it is imperative to regularly assess the
status of trust so, ultimately, we can
fashion the policy and practice changes
needed to build this critical asset.

Trust in Nonprofits and Philanthropy
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INTRODUCTION KEY FINDINGS TRUST METRICS

Research
Methodology

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

HIGH NET WORTH INDIVIDUALS

Quantitative
Online Survey

GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

Qualitative Online
Discussion Boards

n = 3,000

Sample Size

+/- 2%

Margin of Error

April 5 - April 18, 2025
Timing

*Wave 1of N

onprofi

thre

it hilanthropy stud

N = 3,015 participants and was f
3,000 participants and was

profit and Philanthropy studies in a single survey with

Edelman Data & Intelligence (DXI) fielded a 20-
minute online survey among U.S. adults ages 18+.

Results were weighted to ensure comparability
to prior waves, and to be nationally
representative across race, income, educational
attainment, gender, age, region and urbanicity.

N=3,000 participants

ed in February 2022

led In May 16 - June 1, 2023

Two (2) online qualitative discussion boards
to gain deeper insights and add texture to the
2025 Trust survey findings.

Two discussion boards were focused on
nonprofit organizations, and philanthropic
foundations. The total between the two boards
was forty-six (46) participants.

Both boards included a mix of participants by
US region, gender, age, race, education, income
level, and reported personal financial outlook to
ensure a range of perspectives. The two boards
were separated by political party ID (one group
of Democrats/Democrat leaners and one of
Republicans/Republican leaners).

Boards were conducted April 15 to 17, 2025.

Trust in Nonprofits and Philanthropy
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Nonprofit trust continues to outpace other major American institutions,

TFUSt In nonprOfltS particularly government, big business, and media, continuing a multi-year

hOldS Steady from 2024 trend. Trust in philanthropy is lower than trust in nonprofits and remains
stable, though trust in high-net-worth giving has fallen marginally.

CHANGE IN
YEAR-OVER- = -1 +1 = -2 +1 -1 +2 +1 =
YEAR TRUST

High Trust

(7-9)

Neutral/

Don’t Know

(6-6) 47%

o,
25% 21% 25% 31%

Low Trust 12%

1-4

(1-4) Nonprofits Small businesses  Private foundations Corporate High net worth Local govemment State government Big business / Thenews media  Federal govemment

philanthropy individudls corporations

Q12. How much do you trust nonprofit organizations to do what is right? Base Size n=3,000, Q18: How much do you trust corporate foundations to do what is right?
Base Size: n=1001, Q22: How much do you trust private foundations to do what is right? Base Size: =998, Q26: How much do you trust high net worth individuals . . .
engaged in philanthropy to do what is right? Base Size: n=1001, Q30: How much do you trust the following institutions to do what is right? Base Size n=3,000 Trust in Nonprofits and Philanthropy
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Nonprofits are seen as both more competent and more ethical
than foundations and other major American institutions

COMPETENCE AND ETHICS AMONG INSTITUTIONS
Shown: % selected T2B Very/Extremely Competent/Ethical

@ COMPETENT @ ETHICAL
The military Small Nonprofit Other people Philanthropic  The courts Large Local State The news The federal
businesses organizations enforcement in yourlocal foundations businesses & government government media government
community corporations
Q46: In your opinion, how competent are the following institutions? By "competent," we mean the ability to effectively fulfill their responsibilities, make informed decisions, and meet the needs of the communities they serve., Trust in Nonprofits and Philanthropy 8

Q47: In your opinion, how ethical are the following institutions? By "ethical," we mean the ability to operate with integrity, transparency, and a commitment to serve the public good. Base Size n=3,000
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@ AGREE @ NEUTRAL/DON’T KNOW @ DISAGREE

Trust in high-net-worth
philanthropy has eroded
over the past year due to
concerns about questionable
giving motivations and
undue influence over the
organizations they fund

® HIGHTRUST @ NEUTRAL/DON’TKNOW @ LOW TRUST

58% 59%

of respondents agree of respondents believe
high net worth individuals high net worth
(0] are more focused on individuals often have
29 A) their own interests than too much influence over
the public good the operations of the
of respondents trust high net

worth individuals engaged in
philanthropy to do what is right

nonprofits they fund

Q26: How much do you trust high net worth individuals engaged in philanthropy to do what is right? Base Size: n=1001

Q45: How much do you agree or disagree with the following statements about high net worth individuals: Base Size n=3000 Trust in Nonprofits and Philanthropy
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Americans believe government and the nonprofit sector must work
together to do good — but they worry about conflicting priorities
and government pressure to influence nonprofit missions

69% W 59%

of respondents agree that of respondents are very : believe nonprofits
of respondents feel that the . . ) . .. . .
confident in nonprofits ability : losing federal funding
federal government and the . S . .
to remain true to their missions Ry will have a negative

nonprofit sector often have . A . .
. L and not be influenced by the Oy, impact on communities
conflicting priorities o
federal government

the nonprofit sector and
the federal government
must work together to
address societal issues

Q53: Knowing that many nonprofit organizations receive funding from the federaligoverament, ho nfident are you
ir ofit organizations' ability to remain true to their missi and not be influehced By the f vernment?,
Q54: Now thinking specifically about the relationship between the federal govemment and the nonprofit sector, how!
much do you agree or disagree with the following statements? Base Size n=3,000




INTRODUCTION KEY FINDINGS

From Data
to Action

While the core purpose of
this report is to share the
data collected in our annual
survey, the findings raise
critical questions about
how the charitable sector
can best leverage the
public trust it already holds,
while also taking concrete
actions to increase trust
where needed.

TRUST METRICS

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

Independent Sector is developing plans to
update the Principles of Good Governance for
Nonprofits. Our survey research has shown
that good governance practices are critical for
public trust in nonprofits and philanthropy.

\\ Aw_, | :;\ ‘& fﬁw

Independent Sector is partnering with
others in our sector to develop a new and
comprehensive narrative for our sector —
one that better communicates how
nonprofits and philanthropy operate and
the impact they have.

HIGH NET WORTH INDIVIDUALS

GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

Independent Sector’s new project on
strategic volunteer engagement aims to
strengthen organizational effectiveness
and build community relationships that are
known to increase trust.

~-~—

Independent Sector continues to explore
policy-focused opportunities that will build

= public trust in the charitable sector.

Trust in Nonprofits and Philanthropy n
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Measuring Nonprofit and philanthropy trust remains unchanged since 2024
Trust Capital

Based on overall trust Nonprofits Philanthropy
on a 9-point scale:
High Trust
“How much do you trust (799)
X to do what is right?”
9 30%  a40,  34% 33%  33%
2%
57% 56% 2% 5100 579
7_9 44%
High Trust Neutral/
Don’t Know
(6-6)
Neutral 26%
Low Trust o 14%
]_4 (1) 1%
2021 2022 2023 2025 2025 2021 2022 2023 2024 2025
Low Trust

Q12: How much do you trust nonprofit organizations to do what is right? Q18/22/26: How much do you trust [companies that engage in corporate philanthropy,

private foundations, high net worth individuals engaged in philanthropy] to do what is right? Total Base Size n=3,000 Trust in Nonprofits and Philanthropy 13
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o
"‘ INTRODUCTION

Trust across
nonprofit

Trust has held steady across nonprofit subsectors; trust remains
highest in human services, animals & wildlife organizations

subsectors

CHANGE IN
YEAR-OVER- +1 +1 -1 = +1 +2 = -1 =
Based on.overull trust YEAR TRUST
on a 9-point scale:
“How much do you trust High Trust
X to do what is right?” (7-9)
High Trust
Neutral/
5_6 Don’t Know
(6-6)
Neutral
o 19% 19% 17% 18%
Low Trust 9% 1% 13% 1% 1%

1-4

Low Trust

Q15: How much do you trust the following types of nonprofit organizations to do what is right? Total Base Size n=3,000

(1-4)

Human services Animals & wildlife Health Youth Museums, Places of Civil rights Environmental Civic
organizations development theaters, worship advocacy organizations
orchestras

Trust in Nonprofits and Philanthropy

14



o
"‘ INTRODUCTION

KEY FINDINGS TRUST METRICS

Trust capital
across
philanthropy
subsectors

Based on overall trust
on a 9-point scale:

“How much do you trust
X to do what is right?”

7-9

High Trust

5-6

Neutral

1-4

Low Trust

Q18: How much do you trust corporate foundations to do what is right? Base Size: n=1001, Q22: How much do you trust private foundations to do what is right? Base Size: =998,
Q26: How much do you trust high net worth individuals engaged in philanthropy to do what is right? Base Size: n=1001

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS HIGH NET WORTH INDIVIDUALS GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

Multi-year philanthropy trends persist — trust in private foundations
continues to build while eroding for high-net-worth giving

Private Foundations High Net Worth Individuals

31% 31% W 299, @ 31%
23% W 22% B 22% W 22% B 21% 22%

2021 2022 2023 2024 2025 2021 2022 2023 2024 2025

Corporate Philanthropy

High Trust
(7-9)
Neutral/
Don’t Know
(5-6)
Low Trust
('I 4
25% 24% W 27% Wl 25%

2021 2022 2023 2024 2025

Trust in Nonprofits and Philanthropy
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Across other major Institutions, trust sees small fluctuations

Significant shifts were seen for the courts (increase) and people in one’s local community (decrease)

CHANGE IN
YEAR-OVER- = = -1 +1 = -3 = -2 +3 +1 -1 +2 +1 =
YEAR TRUST

High Trust

(7-9)

Neutral/

Don’t Know 55% 57%

(5-6) . 50% 49%

399% 22 43%
o o 31%
29% 25% 21% 25%
Low Trust 12%
(1-4)
Nonprofits The military Small Private People inyour Corporate Highnet worth Thecourts Local State Big business/  Thenews Federal
businesses foundations enforcement local philanthropy individuals government government corporations media government
community

Q12. How much do you trust nonprofit organizations to do what is right? Base Size n=3,000, Q18: How much do you trust corporate foundations to do what is right?
Base Size: n=1001, Q22: How much do you trust private foundations to do what is right? Base Size: =998, Q26: How much do you trust high net worth individuals . . .
engaged in philanthropy to do what is right? Base Size: n=1001, Q30: How much do you trust the following institutions to do what is right? Base Size n=3,000 Trust in Nonprofits and Philanthropy
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Nonprofits are seen as more competent S
and ethical than Othel‘ institutions the ability to effectively fulfill their responsibilities,

make informed decisions, and meet the needs of the
communities they serve

NONPROFIT COMPETENCE & ETHICS

Shown: % selected T2B Very/Extremely Competent/Ethical Ethical
the ability to operate with integrity, transparency,
and a commitment to serve the public good

@ COMPETENT @ ETHICAL
The military Small Nonprofit Other people Philanthropic  The courts Large Local State The news The federal
businesses organizations enforcement in yourlocal foundations businesses & government government media government

community corporations

Q46: In your opinion, how competent are the following institutions? By "competent," we mean the ability to effectively fulfill their responsibilities, make informed decisions, and meet the needs of the communities

they serve., Q47: In your opinion, how ethical are the following institutions? By "ethical," we mean the ability to operate with integrity, transparency, and a commitment to serve the public good. Base Size n=3,000 Trust in Nonprofits and Philanthropy
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Organizational standards and accountability contribute to higher levels of
perceived competence and ethics for nonprofits than other institutions

Female, 38,
Democrat

| do believe a lot of nonprofit
organizations are competent. |
think they really try to serve the
communities and anticipate the
community’s needs. | have seen
nonprofits that are local really
trying to fill in the gaps in the
communities.”

Male, 36, Male, 36, Male, 56,
Republican ‘ Democrat . Republican

| generally believe that nonprofits \ | think they're mostly ethical i; | believe that nonprofits are mostly
are ethical. Nonprofits at their ' because many of them have LS competent, but some make poor
core are meant to do good in the ) proof of the work they've done choices because of greed. They
communities they serve and are 1 for the community and are have the ability to do what they
usually guided by strong values. I'm readily able to publish figures or say their goals are, but it is too
also aware that nonprofits must proof of what projects they've easy to use loopholes to line their
meet standards established by our completed. They also fill out their own pockets.”
government which | hope would information on Form 990 with the

keep the majority of groups IRS that anyone can review.”

honest with how they are using

donated funds.”

Quotes are sourced from the April 2025 Qualitative ;:
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Trust in high-net-worth
givers continues to fall, with a HIGH NET WORTH GIVERS: PREFORMANCE ON TRUST PILLARS
significant dip in perceptions
they’re trying hard to have a
positive Iimpact on society CHANGE IN

YEAR-OVER- -2 -4 -1 =
YEAR TRUST

@ AGREE @ NEUTRAL @ DISAGREE

High Trust
(7-9)
of respondents trust Neutral/
high net worth individuals Don’t Know
engaged in philanthropy (5-6)
to do what is right
Low Trust
(1-4)
Ability (good at Purpose (positive Dependability (they Integrity (they are
what they do) impact on society) keep their promises) honest)
Q26. How much do you trust high net worth individuals engaged in philanthropy to do what is right? Q28. How much do you agree or Trust in Nonprofits and Philanthropy

disagree with the following statements about high net worth individuals engaged in philanthropy? Base size: General Population (n=3000)
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)

Americans question the role and
influence high-net-worth individuals
currently hold within nonprofits,
philanthropy, and government

Male, 45,
Republican

| believe most engage in donations
because of how it looks to their
friends, family, and stockholders.
Some additional motivators are
hopefully the want to help people
and the need to give back.”

L

believe they have too much influence on federal
government policymaking

feel that these individuals often have too
much influence over the operations of the
nonprofits they fund

Female, 43,
Democrat

| believe high net worth individuals donate their money, property and or assets
to good causes because they receive a tax benefit at the end of the year.
They donate to certain charities whom they feel strongly and passionate
about. Some of these individuals are serious about helping those in need and
some are solely about themselves and showing out to the publicity. Its all
about reducing the taxes at the end of the day.”

agree that they are more focused on
their own interests than the public good

nts about high net worth individuals: Base Size n=3000

Trust in Nonprofits,and Philanthropy
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Many belief high-net-worth individuals engage in philanthropy for tax write-
offs or to boost their public image rather than for truly altruistic reasons

| think most people that engage in Male, 28,
Male, 31, philanthropy are doing it for the wrong Republican
Democrat reason. Getting the tax write off will help

with their tax earnings.”

y T e

High net worth individuals can be trusted
however donating does not always come with
no strings attached. Usually there is a deeper
meaning for these donations therefore | do

not fully trust them to do things out of heart.
Female, 26, Female, 54, . ; .
b ¢ Rebubli Donations can catapult them into a higher
emocra epublican goal they have or a more intricate plan to
| don't generally hear about | think that they WANT to do become bigger or have more power.
high net worth individuals the right thing and probably

using their money/property/
assets for causes that
benefit others without gain
in return from it. | know that
money changes people, and
it can make people make
uglier choices so they can
make sure they can keep
their wealth.”

THINK they are doing the right
thing but sometimes, when you
get that far removed from the
common people, how they see
things doesn't always match
the reality of everyday people
so maybe some of their loftier
aspirations are a little
misguided.”

for everyone else.”

\\\\\

Quotes aresourced from the April 2025 Qualitati Bard discussion

Male, 61,
Democrat

They can donate all they want.

But claiming it on tax’s and paying

a smaller percentage than regular
people is not right. A lot of them use
their nonprofits for travel and meals
and the nonprofit pays because they
had a meeting about the nonprofit
while on vacation or such.”

Donations in government, donating to a candidates personal fund.
Male, 24, These practices have always been seen as shady and it takes away
Republican power from the people and placing a few at the top to be the voice

4

Trust infNonprofits and Philanthropy
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Amer.lcans O.\/erall PERCEPTIONS OF THE CURRENT DIRECTION OF THE US
remain Worrled ab()ut Shown: % selected T3B Hopeful/B3B Worried

the current direction
of the country — though
republicans have (T T T T TT T TT T T T T T T T T T T T T T oo T T T T T oo T oo T T m T m T mm T mm T e CHANGE FROM 2024

@ HOPEFUL @ WORRIED

become markedly et 14
more hopeful since ; +12
the election @ -
Independent
+45
+18
Republican
-14
-14
Democrat
+13

Q29. Thinking about the next 12 months, how do you feel about the direction of the United States? Base: Total (n=3000), Democrats (n=1010), Republicans (n=1036), Independents (n=686) Trust in Nonprofits and Philanthropy 25
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INTRODUCTION KEY FINDINGS TRUST METRICS

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

Americans believe nonprofits
are, on balance, working to
heal national divisions rather

than exacerbate them

44%

Say nonprofit
organizations are
making things better
in America today

56%

Say the federal
government is
making things worse
in America today

HIGH NET WORTH INDIVIDUALS

GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

PERCEIVED IMPACT OF INSTITUTIONS ON NATIONAL DIVISIONS

Shown: % Selected Net: Somewhat/Much Better; No Impact;
Net: Somewhat/Much Worse

@ MAKING THINGS BETTER

@ NOIMPACT . MAKING THINGS WORSE

CHANGE IN
YEAR-OVER-
YEAR TRUST

High Trust
(7-9)

Neutral/
Don’t Know
(6-6)

Low Trust
(1-4)

16%

Nonprofit
organizations

+5 +6 -1

54%

Large businesses/ Federal govemment News media
corporations

Q36. Thinking about divisions in America today, do you believe the following institutions are generally making things worse or better? Base: Total (n=3000)

Trust in Nonprofits and Philanthropy
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RELATIONSHIP BETWEEN THE FEDERAL
GOVERNMENT AND THE NONPROFIT SECTOR
Shown: % selected T2B Strongly Agree

The public believes
government and the
nonprofit sector should

@ DISAGREE @ NEUTRAL/DON’T KNOW @ AGREE

25%
12% 9% 10% 2%
A B C D E

Q54: Now thinking specifically about the relationship between the federal government and the nonprofit sector, how much do you agree . . .
or disagree with the following statements? Base size: General Population (n=3000) Trust in Nonprofits and Philanthropy 27

work together to address

There's high societal issues — but worry
cgreement ACross . O o
the political these institutions have

spectrum that

nonprofits and conflicting priorities

government have
to work together

The federal Government The federal The nonprofit They must work
government is more funding and government and sector is held more together to address
effective at making support is essential the nonprofit accountable by societal issues.
change than the for a healthy sector often have communities than the

nonprofit sector. nonprofit sector. conflicting priorities. federal government.
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Nonprofits are expected to “fill the gap” between communities’ needs and
existing government support — but many Americans are skeptical of
nonprofit engagement with politicians and political leaders

NONPROFIT SUPPORT
Shown: % selected T2B Strongly Agree

Nonprofits should assist individuals and
communities who may not have access
to government assistance

Nonprofits should collaborate with
political leaders on events or initiatives
that address community needs

Q48. How much do you agree or disagree with the following statements regarding the role nonprofit organizations play in society? Base: Total (n=3000) Trust in Nonprofits and Philanthropy 28
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HIGH NET WORTH INDIVIDUALS

KEY FINDINGS

Distrust of partisan
politics colors public
perception of nonprofit
advocacy, with few
trusting nonprofits to
remain politically neutral, vole. 32 vole. 36,
especially during elections O ©

Republican

@® HIGHTRUST @ NEUTRAL/DON’TKNOW @ LOW TRUST

| think with as fairly divided as our political
parties are nowadays it's virtually impossible to
stay completely neutral. Some things just have
to sway one side or another since there is little
to no agreeing between the 2 sides.”

I'd say that | generally trust nonprofit
organizations to remain neutral politically during
elections but the organizations themselves can
be viewed as leaning left or right based on what
the principles of the organization.”

23%

of respondents trust nonprofits
to avoid partisan politics

A lot of politically charged issues can be linked to certain political parties. A nonprofit
working towards protecting state parks will probably be viewed more democratically
if there are republican candidates working to begin mining in those state parks.”

Female, 26,
Democrat

Q36A: How much do you trust nonprofit organizations to do each of the following?

Base size: General Population (n=3000). Quotes are sourced from the April 2025 Qualitative Board discussion Trust in Nonprofits and Philanthropy 29
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Many want maximum separation between the nonprofit sector and
electoral politics; hearing about provisions of the Johnson Amendment
Increased trust in nonprofits, while hearing about congressional efforts
to repeal it decreased trust

O TOTAL CONSERVATIVE LIBERAL

Female, 54, Female, 73,
Republican Republican

My biggest concern These nonprofit organizations would greatly influence the way

would be that it would people think and vote. If someone was providing you with food

open them up to or money you would not want to disappoint them. So you would
corruption - that they support whatever they say.”

would be more likely to
accept monetary
donations or favors in
return for endorsements.

They would no longer be Female, 26,

doing what is right, they Democrat

would be doing what is o o o o o o

more financially If a nonprofit | support were to start endorsing a candidate | 42% | 45% | 48% 41% 41% 47%

expedient.” don't S“p.port' that V\.IOU|.d k?e very upsetting. | WOP'd” t More likely to trust after learning Less likely to trust if Johnson
necessarily trust their mission statements or actions as much.” about the Johnson Amendment Amendment was repealed

Trust in Nonprofits and Philanthropy
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HIGH NET WORTH INDIVIDUALS

GOVERNMENT & THE NONPROFIT SECTOR

Trust in nonprofits falls when the public hears the sector receives a
significant portion of its funding from government sources

® HIGHTRUST @ NEUTRAL/DON’T KNOW @ LOW TRUST

BASELINE NONPROFIT TRUST AFTER
NONPROFIT GOVERNMENT FUNDING
TRUST INFORMATION IS SHARED

Shown: % Selected Shown: % Selected

38%

Male, 56,
Democrat

| believe most nonprofits gladly
accept government sources of
funding given how difficult
raising funds can be. In the past,
| wouldn’t have suspected any
undue influence from the
government. But now? This
current administration is
interfering everywhere.”

| believe most nonprofits want to stay true to their mission,
but it’s hard because the cost of going against what the
federal government wants would be funding, jobs, or even

Male, 24,
Republican

Male, 56,
Republican

It (government funding) makes me
less confident in a nonprofit. A
person donating a hundred dollars
expects that money to go toward
the organization’s goals. The
federal government giving millions
of dollars probably expects to
have that money spent in a way
that helps their own agenda.”

the existence of the organization as a whole.”

Q12. How much do you trust nonprofit organizations to do what is right? Q52. Recent studies estimate the nonprofit sector receives a significant portion from government sources
Knowing this, how much do you trust nonprofit organizations to do what is right? Base: Total (n=3000). Quotes are sourced from the April 2025 Qualitative Board discussion
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INTRODUCTION

KEY FINDINGS TRUST METRICS

There is a tension
between the public’s
desire for transparency
into how nonprofitsare
funded and the
negative impact this
knowledge may have
on trust in the sector

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

While

37%

of participants would
be more likely to trust
a nonprofit organization
if they disclosed their
funding sources in detail

Only

24%

of participants are very/

extremely confident in
nonprofits’ ability to
remain true to their
mission despite
government funding

HIGH NET WORTH INDIVIDUALS

Female, 26,
Democrat

| would be more likely to trust
them if they disclosed their
funding sources in detail.
Transparency builds trust the
same way that honesty does.”

Male, 45,
Republican

| would be more likely to trust
There is no way these nonprofits
can remain true to their mission
because all of this funding has to
remain constant, and if they make
decisions that these agencies
don't like they will cut the funding
off, putting their staff and
organization at risk for closure.”

Q50a. Would you be more or less likely to €rtist a nonprofit if they disclosed their funding sourees in detail, such as separately reporting funds from local, state, and federal government
sources? Q53. Knowing that many nonprofit organizations receive funding from the federal government, how confident are you in nonprofit organizations’ ability to remain true to their

missions and not be influenced by the federal government? Base: Total (n=3000). Quotes are sourced from the April 2025 Qualitative Board discussion

GOVERNMENT & THE NONPROFIT SECTOR

DEMOGRAPHIC CUTS

Male, 36,
Republican

Yes, | would be more likely to
trust a nonprofit organization
to serve its community if it
disclosed its funding sources in
detail because | feel the
transparency provided with
these numbers would help build
trust among community
members.”

Male, 61,
Republican

| truly believe they try hard to
maintain their ideals, but in the
real world you have to be mindful
of where the money comes from
and to ensure it continues.”

Trust in Nonprofits and Philanthropy 32
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Despite concerns about undue influence, there is broad recognition that
osing federal funding would negatively impact local communities and
hinder nonprofits’effectiveness

believe that nonprofits
6 8(y losing federal funding would
0l have a negative impact on

local communities

NONPROFIT PERCEPTIONS
Shown: % selected ‘Agree’

Q Male, 27, @ Female, 26, agree the federal government

Republican Pemocrat 59(7 and nonprofit sector often have
If non-profit orgonizotion.s lost I think it could .b.e devastating for O ConﬂiCting priOritieS
federal government funding, | some communities. There are so
believe it would have a big impact many nonprofit organizations that
on local communities. Local provide resources to families that
communities (especially small) don't have other options. If they .
rely heavily on funding from the can't uphold their mission as a agree nonprOfltS are more
government, whether it be state result of lack of funds, that could 5 8(y eﬁ—‘ective at making Change than
or federal.” cause the community to crumble O

and people would suffer.” the federal government

Q54. Now thinking specifically about the relationship between the federal government and the nonprofit sector, how much do you agree or disagree with the following statements? . . .
Q56. How large of an impact do you think it would have on local communities if nonprofit organizations lost federal government funding? Base size: General Population (n=3000) Trust in Nonprofits and Philanthropy 33
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_" INTRODUCTION KEY FINDINGS TRUST METRICS VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

Income & Education

HIGH NET WORTH INDIVIDUALS

LIGHTER COLORS INDICATE 2021 - 2024

GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

DARKER COLORS INDICATE 2025

Education Household Income
Less than a Bachelor’s degree Less than $35,000 to less $75,000
Bachelor’s degree or more $35,000 than $75,000 or more
High Trust
(7-9)
539% 51% 48% 5o 53% 529% 49% G 49% 49% 4% 50%
’ ’ 62% 57% S34% 58% 58% - 9% oo
68% 68% ° 67% 65% 65% 64% 63%
Neutral/
38%
Don’t Know 37% 35%
(6-6) 34% 38% . 36% 35% 39% > o 3a% 37%
209 31% 32% 299% 31%
24% 23% ° 27% 28% 28%
1 18% [16% RIXZ
I(1o_\£v)Trust 13% (119 [19% [13% RPIZ 8% 9% 9% s I 18% 12% g 2% 12% 12% 10% RE3 10% 70, N% gop KED
121 22 23 '24 '25 21 '22 23 '24 '25 121 '22 23 '24 '25 21 '22 23 '24  '25 21 '22 23 '24 '25

Q12: How much do you trust nonprofit organizations to do what is right? Nonprofit 2020 Base Size n=3000, 2021 n=5000, 2022 n=3015, 2023

n=3,000, 2024 n=3000, 2025 n=3,000
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Income & Education

HIGH NET WORTH INDIVIDUALS

LIGHTER COLORS INDICATE 2021 - 2024

GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

DARKER COLORS INDICATE 2025

Education Household Income
Less than a Bachelor’s degree Less than $35,000 to less $75,000
Bachelor’s degree or more $35,000 than $75,000 or more
High Trust
- o, 25% () )
(7-9) 26% 29% 28% . 29% 1“1l 31% 30% 30% 359, 33% 35%
[+) o, 0,
% as% asw a4 42% a5, 42% M% 4%
Neutral/
Don’t Know
(5-6) o
46% 44% 46% 46% 43%
49% > 41% 50% > 43% 48% wlz 43% a41%
37% ? 36% 37%
34% 33% 36% 37%
Low Trust
(1-4) 289 289 28% 29% 31% Py 28%
8% 200s 8% 25% Fdl 22% 189, 19% 179% [CAA v o23% % . 26% 2995 28% 3395 AU 28% | oo 22% (22% PIE0S
21 '22  '23  '24 '25 21 '22  '23  '24 '25 21 '22 '23 '24 '25 21 '22  '23  '24 '25 21 '22  '23  '24 '25

Q18/22/26. How much do you trust companies that engage in [corporate philanthropy/private foundations/high net worth individuals] to do
what is right? Philanthropy 2020 Base size n=3000, 2021 n=3000, 2022 n=3015, 2023 n=3000, 2024 n=3000, 2025 n=3,000
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KEY FINDINGS

TRUST METRICS

Gender & Generation

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

HIGH NET WORTH INDIVIDUALS

LIGHTER COLORS INDICATE 2021 - 2024

GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

DARKER COLORS INDICATE 2025

Gender Generation
Men Women Gen Z Millennial Gen X Boomer
High Trust
(7-9)
42%
48% 46% 509% 50%
52% o 52% o
59% 60% 55% 59% 60% 55% o 55% 54% 57% 55% 60% 55% 54% 59% 58% 54% 58% 55% 61% 56% 55% 64% 58%
42%
Neutral/ 38% 40% 35%
' 31% 9 4%
Don’t Know 29% 299, ° 209 349% 38% 34% o 31% 33% 30% 32% 35% 319 35% o o 33% 34%
(5-6) 28%
ourse o o o e o R lIll% o o 1 s [ II.IM e e .
1-4
(-4) 21 22 23 24 '25 21 22 23 24  '25 21 22 23 '24  '25 21 22 23 24 '25 21 22 23 24 '25 21 22 23 24 '25

Q12: How much do you trust nonprofit organizations to do what is right? Nonprofit 2020 Base Size n=3000, 2021 n=5000, 2022 n=3015, 2023
n=3000, 2024 n=3000, 2025 n=3,000
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TRUST METRICS

Gender & Generation

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS

HIGH NET WORTH INDIVIDUALS

LIGHTER COLORS INDICATE 2021 - 2024

GOVERNMENT & THE NONPROFIT SECTOR

DEMOGRAPHIC CUTS

DARKER COLORS INDICATE 2025

Gender Generation
Men Women Gen Z Millennial Gen X Boomer
'(_ygqh) Trust 19% 250, 22%
- 28% 29% 28% 30% 30% ° 28% 29% 30% 31% o, o
33% e P Been 36% 32% 39% 38% 35% b 32% 32% 36% 32% 34% 34% 38% 32%
46%
Neutral/
47%
Don’t Know ° 45% o
- 9 45% 439 52% 44% 42%
(5-6) 39% 47% oo, 43% > o I 45% 459, 43% a0% ..
a0% 36% 39% % 44% 5% a1%
34%
Low Trust 34%
(1-4) 28% c 33% 31% [T
27% 27% PI%) o 27% 28% [y3) 27%
20% 24% 23% 26% 25% 5105 26% 23% e 26% 26% 24% 23% 25% 20% o 26% H100 21% 20% EER3
21 22 23 '24  '25 21 22 23 24 '25 21 22 23 24 '25 21 22 23 24 '25 21 22 23 24 '25 21 22 23 '24  '25

Q18/22/26. How much do you trust companies that engage in [corporate philanthropy/private foundations/high net worth individuals] to do
what is right? Philanthropy 2020 Base size n=3000, 2021 n=3000, 2022 n=3015, 2023 n=3000, 2024 n=3000, 2025 n=3,000
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h L] L]
Et nlClty LIGHTER COLORS INDICATE 2021 - 2024 DARKER COLORS INDICATE 2025
Ethnicity
White Black Hispanic Asian
High Trust
(7-9)
57% 55% 52% 57% 57% 56% 61% 58% 59% 56% 56% 56% 2 54% 55% 58% 50% 60% 59%
68%

Neutral/

31%
Don’t Know 35% 37% ®
(5.6) 31%  35% 32% 32%  ,.0. 3%  30% 1% 3a% 33% 33%
24% R
0 e ] e ) o e
(1-4) 4%
21 22 '23 '24  '25 21 22 '23 '24  '25 21 22 '23 '24 '25 21 22 '23 '24  '25

16: How much do you trust nonprofit organizations to do what is right? Nonprofit 2020 Base Size n=3000, 2021 n=5000, 2022 n=3015, 2023 . . .
S:gooo‘ 2024 n:3oy00> 2025 n:3%oo & . v Trust in Nonprofits and Philanthropy 39
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Ethnicity

TRUST METRICS

VIEWS OF INSTITUTIONAL COMPETENCE & ETHICS HIGH NET WORTH INDIVIDUALS GOVERNMENT & THE NONPROFIT SECTOR DEMOGRAPHIC CUTS

LIGHTER COLORS INDICATE 2021 - 2024 DARKER COLORS INDICATE 2025

Ethnicity
White Black Hispanic Asian
High Trust
(7-9) 30% 340, 33% 34% 32% 31% : 31% 359, 30% 33%  34% 34%  35% 32% 28%
a2% N% 39% 409 40%
Neutral/
Don’t Know
(5-6) 43% 9 43%  37%
D a3 M% 4% — as% ’ ’ 45% 5
a3 0% % 48% * 49% a1 5%
(]
Low Trust
(1-4) 27% 26% 26% 27% | | 30% YL 28%
2 25% 2 23% 6% 6%
= 3% ey 20% 2% . 7% 2% o0 19% 179
121 122 123 124 125 121 122 123 124 125 121 122 123 124 125 121 122 123 124 125

Q18/22/26. How much do you trust companies that engage in [corporate philanthropy/private foundations/high net worth individuals] to do

what is right? Philanthropy 2020 Base size n=3000, 2021 n=3000, 2022 n=3015, 2023 n=3000, 2024 n=3000, 2025 n=3,000
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UrbanlClty & Pa’rty lD LIGHTER COLORS INDICATE 2021 - 2024 DARKER COLORS INDICATE 2025

Urbanicity Political Affiliation
Urban Suburban Rural Republican Democrat Independent
High Trust
(7-9)
47% 47%
50% 529% 49% o 52% 50% .., 51% o 52%
58% 57% 56% 58% 58% 589 95% 55% 57% 56% 55% 57% 9 55%
60% o 62% o o o so0 66% 61% 62% 65% 59%
‘o
0,
Neutral/ 36% o 38% 39% 35% o 3%

: % 31% 34% 33% 9 33% 36% 33%
Don’t Know 30% 32% 30% ° 31% 32% 32% ® 30% 33% ° T . 27% °
(5-6) 20% 289 30%

16%
Low Trust 10% 10% 13% 13% EPXH 1% 10% 4% l10% KBS 4% 13% 14% 1295 RERT 13% m9 1% 129 T 1% 1o 9% gu BB 4% 13% 12% P23
(1-4) 21 22 23 24 '25 21 22 23 '24 '25 21 22 '23 '24 '25 21 22 23 24 '25 21 22 '23 '24 '25 21 22 '23 '24 25

Q12: How much do you trust nonprofit organizations to do what is right? Nonprofit 2020 Base Size n=3,000, 2021 n=5,000, 2022 n=3,015,

2023 N=3000, 2024 N=3000. 2025 n=3,000 Trust in Nonprofits and Philanthropy 41
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PHLANTHROPY
Urbanicity & Party ID

LIGHTER COLORS INDICATE 2021 - 2024 DARKER COLORS INDICATE 2025

Urbanicity Political Affiliation
Urban Suburban Rural Republican Democrat Independent
High Trust
(7-9) 5 o 25% 27% 26% o 29% ® 209 28% 299 o 27%
35% o 30% 33% 32% 32% 30% 30% 30% 3490 %77 33% ” © 339 30%
4% 439, 38% 41% sl 41% 40% 440, 439 40%
Neutral/ 2%
Don’t Know o 42%
39%
(5-6) 45% N% 42% ae% 42% 44% 1on 45% 7% 39% 1%
42% e 46% 43% o
42% 39% a2 0% 8%
Low Trust 33% 32% 30% 31% 29% PLLY
25% 27% 26% WAL 27% 28% 27% 259 o, 27% 28% °
(1-4) 23% | 1g0, 22% EEED 21% 23% 2 7% 20% oo 19% EAL 24%
21 22 23 '24  '25 21 '22 '23  '24  '25 121 22 '23 '24  '25 21 22 23 '24  '25 2020 2021 2022 2023 2024 21 22 24 '25

Q18/22/26. How much do you trust companies that engage in [corporate philanthropy/private foundations/high net worth individuals] to do
what is right? Philanthropy 2020 Base size n=3000, 2021 n=3000, 2022 n=3015, 2023 n=3000, 2024 n=3000, 2025 n=3,000
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High-education, high-income, olegeecuentod .
and liberal Americans continue Democrat voter "
to report higher than average Liberal politics ”
trust in nonprofit organizations HHI $75ic+ vs

%-AGE POINT DIFFERENCE

NONPROFITS FROM AVERAGE

Men +3
Asian American +2
Millennials +2
Conservative politics +1
GENERAL POPULATION TRUST 57%
Gen X -2
Hispanic American -2
Women -3
Less than college education -4
HHI <$35k -8
Apolitical / other politics -15

Q12. How much do you trust r
Base size n=3000

orofit organizations to do what is right? Philanthropy 2020 X . .
2022 n >JL 2023 N=3000, 2024 n=3000, 2025 n 3‘;:@0 Trust in Nonprofits and Philanthropy 43
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